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ProOJECT TITLE

SCHEDULE

PROJECT DESCRIPTION

ProJECT GOALS

GRAPHIC SYMBOLISM

PROJECT 3

Infographic

11/12 Review Infographic Project

1/14 Infographic Concepts and Research Due
11/19 Infographic Sketches Due

11/21 No CLASS (Thanksgiving Break)

11/26 Infographic Progress Review

11/28 Infographic Progress Review

12/3 Infographic Progress Review

12/5 Infographic Progress Review

12/10 Infographic Due

Infographics or “data visualizations” are graphic visual representations
of information, data or knowledge. These graphics present complex
information quickly and clearly, such as in signs, maps, journalism,
technical writing, and education. With an information graphic, computer
scientists, mathematicians, and statisticians develop and communicate
concepts using a single symbol to process information.

Today information graphics surround us in the media, in published works
both pedestrian and scientific, in road signs and manuals. They illustrate
information that would be unwieldy in text form, and act as a visual
shorthand for everyday concepts such as stop and go.

In newspapers, infographics are commonly used to show the weather,

as well as maps and site plans for newsworthy events, and graphs for
statistical data. Some books are almost entirely made up of information
graphics, such as David Macaulay's The Way Things Work. Although they
are used heavily in children's books, they are also common in scientific
literature, where they illustrate physical systems, especially ones that
cannot be photographed (such as cutaway diagrams, astronomical
diagrams, and images of microscopic or sub-microscopic systems).

For this project you will be creating an infographic/data visualization for
information of your choice, however it must be quantifiable information.
This means that this information must be measurable at some level or
another easy examples may include:

- The amount of money you spend in a month (broken down into what
each penny was spent on).

- Division and quatity of music you own by genre with info on your top
10 most played songs and how many times each one has been played
(iTunes has this info).

- The differences and similarities between to political parties, products,
areas, interests.

You'll find excellent examples of data visualizations on sites such as:
http://www.good.is/infographics & http://columnfivemedia.com

Final output will be printed in color and comped to size. These do not
need to be mounted. The finals need also be saved in PDF format and
emailed to my gmail account on the date the project is due. For all
projects your PDFs should use the following naming conventions. Your
First initial and Lastname - GD240 - ProjectNumber >
FlLastname-GD240-Project3.pdf
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EXAMPLES

From www.good.is

ARTS & CULTURE THE GREAT OUTDOORS
=27 IN SAN FRANCISCO

Known for its rich culture and diverse art scene
it's no surprise that even the terminals in San Francisco's
international airport are a rr The city’s celebrated
cultural legacy continues t
home to the count

immerse yourself in the arts every day. Here's |
handful of some of the city’s artistic highlights:
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Sources: Theatre Bay Area, California Theatre Network, Conservatory of Flowers, ParkSco
San Francisco Intermational Aport, San Francisco Ballet. San Francisca Museum of Modern Arc

Cigarette Smoking Rates Around the World and HOW DOES THE U.S. COMPARE?
L] What Nations Are Doing to Educate the Public
(] ’ In a 2007 Gallup poll, This is comparable o the
Researchers predict that by 2030, tobacco-related illness will kill more than 8 of Americans worldwide median
) million people across the world each year. Of course, people smoke in every 24% reported smoking | smoking rate of 22%
nation, but the prevalence varies widely around the globe. Here's a look at i
different nations' smoking rates, as well as a comparison of the measures different 9

Countriss ars faking o curb.fobacco consumpHon and:secondhand exposure. el o INSERTCONS

COUNTRIES WITH THE HIGHEST SMOKING RATES (2007)

Percent of country's residents” who smoke

GL 1%

KuwaIr cHiLE RUSSIA BELARUS  BANGLADESH  ESTONIA AZERBAUAN  INDONESIA KAZAKHSTAN LTHUANIA ~ ARGENTINA UKRAINE SLOVAKIA ~ MAURITANIA = SOUTH AFRICA

RIES WITH THE LOWEST SMOKING RATES (2007)

Percent of country's residents* who smoke
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NICARAGUA  PERU ETHIOPIA  AFGHANISTAN ~ GHANA  ELSALVADOR  NIGERIA

TAJKISTAN ~ HONDURAS GUATEMALA DOMINICAN ~ CAMEROON  PANAMA NIGER ECUADOR  SRILANKA 1060
REPUBLIC

* Rospondants ogod 18 and above.

MORE THAN o o 4 PERCENT OF THE WORLD’S POPULATION THAT ENACTS THE FOLLOWING TOBACCO CONTROL POLICIES:  °
COUNTRIES] | 1.9 BILLION [ 7 TOBACCO CONTROL POLICIES i

P H
S L TRl - 2005, 1o vt oot rganizoion auiodo o1 . ]4% 1 '|% 8% i 6%

of guidelines to manage tobacco use and awareness.
INDOOR SPACES. | ;. o ° Since then, 170 countries and the European Union £ i i
> ; d i i i i WARNING | CESSATION | SMOKEFRE | RAISINGTAXES | ADVERTISING
have committed 1o follow at least one of the six i 1) PAee T s o
fr— measures of the comprehensive campaign. i i i i i

SOURCES: GALLUP.COM, NYTIMES.COM, WORLD HEALTH ORGANIZATION A COLLABORATION BETWEEN GOOD AND COLUMN FIVE
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EXAMPLES

From www. columnfivemedia.com

PROFILE OF A SELF-DESCRIBED

World market share (4 2010)

by operating system:
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ALITTLE INTRODUCTION
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Among 388,315 Hunch users answering this question, respor

DIFFERENGES IN SELF-IDENTIFIED PC & MAC PEOPLE
m PEOPLE SKEW THIS WAY..

AMONG HUNGH USERS,

Hunch then crossed

PC people are 229 more likely than
Mac people to be ages 35-49.

36% of PC people are liberal.

are 18% more fikely to ve in

oo
Y i

54% of PC people have completed a four-year
college degroe o higher.

CORE
DEMOGRAPHICS

PC people are 26% more likely
to prefer fitting in with others.

PC people are 23% more likely to say they
seldom throw parties.

PC peopl

one of 2,000 “Teach Hunch About You" questions that Hunch us

an answer at thelr leisure

) NEITHER*

es are as follows:
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20 23

ﬂm ® NEITHER

PEOPLE SKEW THIS WAY...

225 more likely than
PC people to be ages 18-34.

58% of Mac people are liberal.

'9(

520 of Mac people live in a city

The same can be said for 67% of
Mac people.

Mac people are 13% more likely than PC
people to say they want to be “perceived as
unique and different to make my own mark”

Mac people are 50% more likely

than PC people to say they
frequently throw parties.

PC people.

tosay
than alike.

PC people are 3% more ikely than

Mac people o say they have a stronger F(1)=-4

than different.

Mac people are 12% more likely
than PC people to say they have
a math) aptiude.

PC people are

Mac people to prefor impressionist art.

o o

715 of C peopledentiy thei sties )
a5 casual and trending toward jeans.

SHION, TASTE,
& AESTHETICS

69% of PC peopl s

art
and are design enthusiasts.
189% and 14% of Mac people describe
their style as designer/chic/upscale
and unique/retro, respectively.

Harley than a Vespa,

PC people are 10% more likely than
Mac people to snack on something sweet

525 of for
the Vespa,

Mac people are 7% more likely than PC
people to snack on salty chips and the like.
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followed by steak fries (22%).

Pepsi | Jolt Cola | Orange Crush .

Tuna Fish | Hero | Patty Melt
Strawberry Daiquir | Irish Coffee
Screaming Orgasm

California-Style Chardonnay | White Zinfandel
Pinot Grigio

SOFT DRINKS

COCKTAILS

The majority of Mac people (52%) and PC people (58%) both consid
e for

companies most responsi
PC people are 43% more likely

to say talking about computers
s akin to *struggling with

a foreign language”

o
&

TECHNOLOGY

PC people are

PC people most prefer McDonald's fries (34%)

Mac people most profer bistro-type fries (40%)
followed by McDonald's ries (24%).

San Pellegrino Limonata | Boylan's Root Beer

Hot Toddy | Gimlet | Moscow Mule

Chianti | Cates du Rhéne

g Coberet Sawianon

heir respective

ing the global growth and adoption of computing.

computer-sawy gearheads.

Mac people to be later adopters.

429% of PC people would opt for The New York
Times over USA Today.

PC people are split between ‘
The Office and South Park.

PC people are 74% more likely than
Mac people to prefer Hollywood films.

1 Can Has Cheezburger? | Go Fug Yourself |
CNN.com

WEBSITES

[ITIALGIIEY St Channel  History Channel | USA

The Rachel Maddow Show
‘The Newshour with Jim Lehrer | 20/20

NEWSCASTS

Smallvile | The Tonight Show with Jay Leno
Law and Order: SVU

TV SHOWS

Great Expectations | The Millonaire Next Door
‘The Lost Symbol

TV Guide | Redbook | US Weekly '

BOOKS.

npaefe & 0

MAGAZINES

. y
themselves early adopters.

@

699% of Mac people would opt for The Times.

Mac people consider The Office
the funniest TV show.

Mac people are 95% more likely
10 prefer indie films.
Apartment Therapy | Huffington Post |
Boing Boing

Bravo | Showtime | HBO a'
60 Minutes | The Daily Show | The Colbert Report

Parks & Recreation | Bored to Death
Friday Night Lights

Moby Dick | Zeitoun | The Road .II
-|

Dwell | ReadyMade Magazine | Macworld
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