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Graphic Design

Project 1
Project Title

Project Description 

Sports Team Logo and Identity Design

In celebration of this years world cup win by the United States 
Women’s National Team this semesters project will be the branding and 
development of a sports team. 

A team sport includes any sport where individuals are organized into 
opposing teams which compete to win. Examples of sports played by 
teams include basketball, volleyball, rugby, water polo, handball, lacrosse, 
cricket, baseball, wrestling and the various forms of football (i.e. American, 
Australian, Celtic, and soccer) and hockey (i.e. ice and field).

For your project you can pick any sport you wish (even a fictional one, just 
be wary of copyright, in case we may need to let’s say “rename” the sport 
in question). This must be a team sport in order to work with our future 
projects in this semester, also you are NOT allowed to do an e-sport. 

Your team will need to have a physical location such as a hometown, city, 
or school, a place where the stadium will be (this ties into a later project, 
I’m just telling you now so you don’t shoot yourself in the foot).

So this initial project will be divided into 2 parts the first of which is 
the logo design for your sports team. The second part will be the 
development of an identity system for your sports team.

You are to come up with a unique, appropriate and relevant name 
(that cannot already exist as a team in the same sport, there are many 
examples of identical team names just not in the same sport such as 
the Giants - San Francisco (MLB) and New York (NFL)). Make sure to do 
plenty of research and develop multiple design directions in creating a 
logo for your team. 

Business Plan: Before you begin working on your identity you will need 
to write up a business plan in the form of a the 1000 word report. Your 
plan must consist of information about your sports team including the 
sport in which your team plays, the geographical location, a short history 
of the area, a list of other sports teams found in that area (it helps in 
developing you branding that your team isn’t too identical to another 
local team, although that doesn’t always mean the brand colors are 
different, all of DC’s teams and Pittsburgh’s teams use the same color 
palette).

A Word about Logos 
“Marks appear as pictorial or abstract symbols, name or letterform 
logotypes, amalgamated or connected letter monograms – on labels or 
mastheads, TV screens or letterheads, books or building signs. All marks 
must be unique, appropriate and relevant. So they have to be designed. 
To be anonymous in a competitive world is to be dead.” (Pentgram.com).

I think the best advise about creating logos is found in the second 
sentence above. “All marks must be unique, appropriate and relevant.” 
Those 3 keys are what make a logo for something perfect. A logo is a 
graphic representation that identifies a company, product, brand, service, 
iPhone app, band...you name it. But in order to be successful it has to be a 
perfect blend of unique while still being appropriate not only for what it is 
for (i.e. company, product, brand...) but also appropriate for the audience 
it is trying to reach and relevant to itself and it’s audience.
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Remember as visual communicators our goal is to be able to let people 
know in an instance (or maybe longer depending on what we are trying to 
say) not only what something is but also how they should feel about it.

A key example of being unique. Starbucks is the number one chain of 
coff ee shops in the United States. Yet if you asked most people to design 
a coff ee shop logo you would get something with a coff ee cup or even a 
coff ee bean. That is why Starbucks is a successful logo. It DOESN’T do 
that. The emblem is that of a mermaid because they are from Seattle 
and felt the mythical creature that was known for it’s passion and beauty 
was something they wanted to say about their coff ee. That it is a good 
thing and you should just wish to see a cup of it and be passionate for it. 
Sounds a bit far fetched doesn’t it? But um who is the number one chain 
of coff ee shops in the US?

Logos are about being expressive. They are about communicating a visual 
message in terms of feeling through their choice of style, shape, color, 
simplicity (or complexity). It is all about what the brand wants to say it is.

There are 4 major types of logos:
Wordmark:  a logo consisting of just text/letters, 

also referred to as a logotype.

Lettermark: a symbol consisting of the initials of the name.

Symbol Mark:  a logo that uses an image/symbol, 
which can be abstract or representational.

Combination Mark:  a logo that combines words/text 
and image/symbols.

You will need begin with roughs of a minimum of 5 ideas for your logo, 
they can be any of the 4 major types of logos (above). Working by pencil/
pen on paper in black and white only.

You will select a 2 to 3 diff erent color schemes, using a minimum of 3 
Pantone spot colors each.

What’s Pantone? The Pantone Matching System (PMS) is largely a 
standardized color reproduction system. By standardizing the colors, 
diff erent manufacturers in diff erent locations can all refer to the Pantone 
system to make sure colors match without direct contact with one another. 
These are premade formulas (and mixed inks) that printers use to keep the 
colors exactly the same. Ever gotten paint at the hardware store? If it isn’t 
already made they can mix it for you from a recipe book that they have. 

Finally you will create a 
solidifi ed mark from your 
colors and logo idea to use 
in the development of a 
identity design (or stationary 
suite); this includes a 
letterhead, business card, 
and #10 envelope.

<-This is where you fi nd the 

Pantone colors in Illustrator.
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Final Presentations Final output will be printed and mounted nicely to two 20" x 15"  
black presentation boards (these are not matte boards like what  
you find a Michaels, matte boards are too thin and warp. These are 
Letramax black illustration board which can be purchased at an art 
supply store such as Plaza, https://www.plazaart.com or Blick, https://
www.dickblick.com). 

The first board will present the logo design in color and black/white at 
small and large sizes, the second board will present the identity system 
design. Below is an example of how this can be done, however if any of 
your pieces are two-sided you will need to give an example of both sides.

You will also need to create a digital process book for your project 
consisting of all the studies you have done as well as sketches and various 
executions. The process book should include: Research, Thumbnails, 
Sketches, Color Schemes, Type Treatments, and Final Outcomes. Your 
digital process book will not be due until the end of the semester as this 
is only one part of your course long project.

The finals need also be saved in PDF format and uploaded to Canvas. 
 For all projects your PDFs should use the following naming conventions. 
Your First initial and Lastname – Class – ProjectNumber > FLastname-
ART217-Project1.pdf

LETTERHEAD

#10 ENVELOPE

BUS CARD

LOGO B/W

LOGO B/W

LOGO COLOR

LOGO COLOR


